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Research on Brand Building Strategies for Publishing Enterprises after 2023
Peng Zhijie

Abstract: This paper discusses how publishing enterprises can enhance their competitiveness through strengthening
brand building after the transformation to digitalization in 2023. The paper analyzes the particularity and current
situation of brand building in publishing enterprises and explores the role of high-quality works in shaping brand
value. The study shows that the publication of high-quality works can accelerate the process of brand value shaping,
increase the brand premium rate and profitability of publishing enterprises, thereby enhancing the competitiveness

of publishing houses

Keywords: Publishing companies; Brand building; Quality works; Brand value; Digital transformation

51F

BEE R R A TINRE,  RGEH R T I AT
FTRARIPEER. AR EIRE P R gy, SKIUERRT
R, BONHRRENV AR FFARRAT R, SCEARH, kA
HIRBEARRNE, At ZARRE A S ) RS E SR
TG, SR, KHADK, FREH R SR R IR S,
AERRMERRTTRIR, SCEINN, KEa I (ER ARk A iR
AURLIKEN S, HO“BERE. NIRFEE, ZARBE IR A
REAS A RARTTH SRR, IAFEIMUEIR, TR s =5 7T,

BT, ASCRRARFH RN SRR S R 2
RIHIRAR, IHTAERIER SR EEE R RN L], FFiEH
N A St R IR SR, DA P ] R il L A B R T2 R (P
WIESHILE®SE,

1. HhRTEIV RIS AR R IR

iR NV ITEFEBE 7, bR R L R R,
SRR B AR A, e SRS B SR AR L
IRIEEHE—RYIES, TR ME, WTTHET AR SR
BHENT S Y

HifR L R B —E BRI —7om, (EhA
X PR AR = b ) R Lk e, AR 2 R LA B O
HRREE L T, HEAFREZ S, SRS X B
HUR G DAL AR SRR A SRR B 55 —T5TH, R
BERAERY, BE 5, EISREER X

46 2*2ZX PRHOME

2N, HSRIXEEIBERS BT LRSS, i
B IS k7 S

KHABR, FRE RS2 A TR A S A
JREREN, T A RN, RIS AN,
ARSI T AR A, [AISE H R SRR, 48T
AEOME, ENILEETTES, etttk IEN e
LRIRES, MR HNZAARR, “BRIEERE BE
FER, MIEFE, AR XERRRT , KR T R
B/, IS A R ) H AR A AT AT A
TETH R A S RROTE, SRR T, SRS R AR
o

2. Eam NS R EESE

R ER MRS, BT 2R ERIERI
£, (S ESIR T T AR, F7aM EEIRIAN “
FMER SR . TRIE RN RF AR 47 TR — R 5
HREATN, REMNZMIE SRS HRERIS AR A4 AR SR A4
BHEZHAR, CREEMET SIS ER, HERE,
ERRAIILE” o Fril S E OMEEIENIADY “FRE N ER A
TR ARSI SER — AR, AT R IR DAR A 3 i
GREIERINE, 7 B ERTAE, AT B R i
FTARES HNE, AUOUR RN SR RS & I AE A AT i
HITTIERA, SEREVERES AR EMAHRIE, RIREW N
HONE E R R E S BT AR RAE BUULER, [RIR SRED



JEE R ERR —RIEREANIIRERH . FrASL R ER A kAN
HERE M EERARERTE R — D RIS,

2.1 SHEMERIR R

MEMERIERCRE, BRI SRR SRR E R I AT
19, SeRE& T HEREHMAE, AEdEr, BIRiEE
EEiaIE T AE R N BARTIH R RDR, IERFATE A
FE— A SRS ;  HIRESZ A AR IR, MESEEsR
BRFES TR, FEETEAR TR, IEmAVERIN, &iE, 8
WA FFFINAT TP MENS, TEREEWESEH RN S
WRATTHEEE, RN SENERE OIS, BN EEE
A REIARL, SRR ERL AR = NMEAR SR, Bl
NMEESSEREIAR, FROARE, RS =N7H.,

MERMERIEARE, FEMERIZODEAZ M, Rl
PP ATHERERIIEE, R Sk, HESENME, |l
EX — BRI GTH B BIAKL, AR A A I TN,

2.2 Kaah e S AR SRR (E

PR —M “BARMIIYIPORERE" AR &,
HEBA RS RN L SRS EEE s, K
e B H R R 15 BB RS AR SR A= A, SCRERSAE
—ERRE R RN A SRS, B, PRy ARl
R ARRRRE A, EMEERES TRt E
EHE, BRI R SRR ERTER. TS REAE
BT BRI DT, X Rl b S R AR SR 0 AT

2.2. 1 FEs e AR SO R A A A1

FEERCE(EN “ BRI, WIREE. ZRME” HES,
REAES 1A, sRfbifee® (53%) RYGRIARL, SROARIE S
ZRM, HXME, BEEMANENPNEARR, £270%: K
RIGMAIARRZ AL, AMURIE b, WARBIE A
B4 T5H, MR ARBETHSEEE SRR, SEE:
RRMBENER R, XA RS, INE: K
RIHPE X R T AEE, XARFTHERRRE, 2N
B KR AR I R 0= AR SS e, B
TR FHRRATIA TR

Rt R AR AR SR E PRI AN T

sEfLHiAL A= R, Rk sl TIHERE (52%)
Xt AT B R (i BR) RUIARI, MREL T AR AT
PR

HEPHIRE HEE (BE) AR,

PR HRRA BB RIS . T H AR 2
F () WMk, HeEE () XA
TERIPPATERAT, 1@ 1 iR AT S B R,

2.2.2 Kt EAE SR SRR RS R R E

H VR P2 2 HOTRZ B ST PR S A RS Y B AR 2%
RHA (52 ) B EVI B H RIS IA N — B, TER T RAFRITH DR
A%, HAMIER TS (RE) MR —EBRMITEEM

N, M T AR AN R, (R EREMs
SEZFRFNE B Z R E A, RN R S AT Z AR
FERESECRE S, R EE 2R (5 OIS
TS MO EERR, AR ERRES, dhmasft Iz AR EAE
BB OHRTTE S AL,

2.2 3 M SRR L SRR I R e

Y IEE RN 2R (5) DAL, XML e
N, 1EIHERE (58 (RIRRUI R, H5 AR R ATAE &
FEERMSRZ, e RN RIFIR il %, XA g TH
THE () N HRRAER BT Rt TR ENRIEAE, M
MRS (HERE) AR RIEISR, N Akt
HEZMEERARGER, MXEEZMEECRET
THZRE () BEA (B30 (R3e DARTEMR () IR+
Frr=AE ik, BEMMERRY MR, B “XD ARt
FIBERE R o ELAGHIEELLREH, THEE () EsE
HARRAE R A LA B =5 TR B (R 32 . E Bk HH E B AR S RY
MR, BEZREZERBI IR R BAREN G 520, BD:
BN HRAL R BEEGE S o N, fEAYREERNES
MR R IH R BRI KA AR T, HERITSEARG
HIRE A RO — R ERY, ASXHOIRERSZ, XS TE
HEE () O£ RIS A E, 1E
IR AT BEEA G N RIRNMEZ IO S 11415
THTRE, (B THBENMEEIR, i, HERE 358
X H SR BT R B BT R — R, B, R AR
DA, IXEN G IX — BT E 1 se S 00E T OB, &
BT IX Cesr i SRR, LR okt eT DA D 5 A 3 4
IRAE X AT

B4

2023 F 25, HAREAATHETIARAAENT, EEF R
MERATHREST, FEBSERM, Bl ikmiEE, 2
HIRREA AL EZEIRR, HARARE S ER I ARBENS T
TR R SN EEE AR, 455 RSB IER ], T
AEH AR SLRESETININ, SRR REOARIEE, REOARIER &
R, R AR RN 2, IG5 R L AR,
W MRAS EER AL SN E, SRRt =4 T, BIE
SEMH RV E ARG, AR, @)

BEXH:

1] ExCpS . NEREIREIARLE:: SRIENAKFEMREL
ERURIEEE [J]. AR A, 2022, 04

2] BN BT R R RN SN EE A SIS D). B
BE: mEVEKRT.

BIE4EESE BRER TR HREBHRZ R U] FEHEE
RRIR, 2011, 05

(fEEEAI: ERIFAYEEFR)

(FriEshi: £549)

PRHOME 2%2% 41



