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A Study on the Trend of Advertising and Publicity of Brands under the Perspective of Brand
Image Theory—— Taking Meituan Youxuan's micro-film advertisement "Eat Well, A Big Deal in
Life" as an example

Feng Nan Li Boling

Abstract: With the intensification of brand competition and the transformation of consumer awareness,
traditional advertisements that merely disseminate product information find it difficult to gain an edge in
information dissemination in the fierce market competition. Therefore, the integration of advertising with public
relations has become an inevitable trend. Based on the theories of brand image and the integration of advertising
with public relations, this paper conducts a detailed analysis of the micro - film advertisement "Eat Well, the
Most Important Thing in Life" of Meituan Youxuan, and deeply explores the trend of integrating advertising with
public relations represented by Meituan, aiming to provide useful references for the communication strategies
of other brands. The research findings indicate that, from the perspective of brand image theory, the trend of
integrating advertising with public relations presents remarkable characteristics in terms of communication
content, communication channels, and communication objectives. Only by accurately grasping and conforming
to this trend, and building a communication system adaptable to it, can enterprises create a differentiated brand
image in the intense market competition and thus achieve the long - term development of the brand.
Keywords: brand image theory; advertising public relations; Meituan Youxuan; communication trend
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