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Image Construction Strategy of Lanhua Town in Lizhu from the Perspective of Rural
Revitalization

Liang Xinying

Abstract: Lizhu Town leverages orchid culture to build its image via flowers, creating a floral rural complex for
creative, cultural, and leisure experiences. Orchid Town integrates female-themed aesthetics, appealing to young

people's "slow" life pursuits, ensuring cultural preservation and economic growth.
Keywords: lizhu town;image construction;rural revitalization vision
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